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BRAND
	FIELD
	DETAILS

	Brand name
	e.g., Dew Skincare (pronounced "doo")

	Website
	e.g., dewskincare.com

	Instagram
	e.g., @dewskincare

	TikTok
	e.g., @dewskin

	One-line mission
	e.g., We help busy women simplify skincare so they can get visible results in under 2 minutes

	Brand voice
	e.g., Warm, confident, no-nonsense, science-backed



REFERENCE VIDEOS
Link 2-3 videos that show the tone and quality you want. These can be from any brand.
1.   e.g., tiktok.com/@creator/video/123 — love the natural lighting and casual tone
2.   e.g., instagram.com/reel/abc — great product close-up at 0:08
3.  
Campaign Goal
	FIELD
	DETAILS

	Objective
	e.g., Add to Cart — we want direct purchases from paid ads

	Target CPA or ROAS
	e.g., $18 CPA or 4:1 ROAS

	Placement
	e.g., Meta paid ads (IG Reels + FB feed) and TikTok Spark Ads


→  Be specific about placement. A creator filming for organic TikTok uses a totally different style than one filming for Meta conversion ads.
Who Is the Customer?
Customer profile   e.g., Women 25-35, health-conscious, busy with work + kids, wants results without a 10-step routine
Their pain point   e.g., "I've tried everything and my skin still breaks out — I don't have time for complicated routines"

REAL CUSTOMER REVIEWS
Paste verbatim reviews from your site, Amazon, or app store. These give the creator real language to paraphrase.
Review 1 — e.g., "I was so skeptical but after 2 weeks my skin literally cleared up. My husband noticed before I did."
 
Review 2 — e.g., "Finally a routine that's actually just 2 steps. I'm a nurse and I don't have time for anything else."
 
Review 3
 
Deliverables
	SPEC
	REQUIREMENT

	Videos
	e.g., 1 testimonial (30-45s) + 6 b-roll clips (5-10s each)

	Aspect ratio
	e.g., 9:16 vertical

	Resolution
	e.g., 4K preferred, 1080p minimum

	Raw footage
	e.g., Yes — included in package

	Captions
	e.g., Separate SRT file

	Delivery
	e.g., Google Drive link

	First draft due
	e.g., March 15, 2026

	Final files due
	e.g., March 22, 2026


Creative Direction
The 80/20 rule: 80% brand direction, 20% creative freedom. Give guardrails, not a script.

HOOKS
Give 3-5 options for the creator to pick from or paraphrase. Never word-for-word scripts.
	TYPE
	HOOK

	Problem-first
	e.g., "I spent $300 on skincare last year and nothing worked — until my derm told me about this"

	Outcome-first
	e.g., "Two products. That's literally my entire routine now and my skin has never been better"

	Curiosity gap
	e.g., "Dermatologists have been saying this for years but skincare brands don't want you to know"

	Social proof
	e.g., "The product with 4,000 five-star reviews — I had to try it myself"

	
	


→  The hook determines 80%+ of ad performance. Test 5 variations before rewriting entire scripts.

TALKING POINTS
Features or benefits the creator must mention:
1.   e.g., Only 2 steps — cleanser and serum, that's it
2.   e.g., Dermatologist-developed, no parabens or sulfates
3.   e.g., Visible results in 14 days (reference the clinical study)
4.  

Call to action   e.g., "Link in bio for 20% off with code DEW20"
Do NOT mention   e.g., Competitor names (CeraVe, The Ordinary), no "cures acne" claims
Storyboard
A beat-by-beat outline of what to film. Adjust timings based on your target video length.

	TIMING
	BEAT
	WHAT TO FILM

	0 – 3s
	Hook
	e.g., Face to camera in bathroom mirror — "I spent $300 on skincare last year…"

	3 – 8s
	Problem
	e.g., Show cluttered shelf of old products — "…and nothing actually worked"

	8 – 15s
	Solution
	e.g., Hold up Dew cleanser + serum — "Then I found this 2-step routine". Apply to face.

	15 – 20s
	Proof
	e.g., Close-up of clear skin — "It's been 3 weeks and my skin has completely changed"

	20 – 25s
	CTA
	e.g., Hold product to camera — "Link in bio, code DEW20 for 20% off"



B-ROLL SHOT LIST
1.   e.g., Close-up of product unboxing — hands opening the mailer
2.   e.g., Overhead shot of cleanser being pumped into hands
3.   e.g., Bathroom mirror shot — applying serum to face
4.   e.g., Close-up of product texture on skin
5.   e.g., Morning routine context — coffee, getting ready, grabbing the product
6.  
Usage Rights
	TERM
	AGREEMENT

	Usage type
	e.g., Both organic and paid ads

	Duration
	e.g., 6 months from delivery date

	Whitelisting
	e.g., Yes — Instagram and TikTok for 90 days

	Exclusivity
	e.g., Exclusive in skincare category for 3 months

	FTC disclosure
	e.g., #Ad in caption + "Paid partnership with Dew Skincare"

	Payment terms
	e.g., 50% on brief approval, 50% on final delivery


→  Always finalize usage rights before filming begins.


Shooting Checklist
Send this page to your creator along with the brief. Check off each item before filming.

☐   Good, natural lighting — no harsh overhead fluorescents
☐   Filming vertically (9:16) unless otherwise noted in brief
☐   2-3 extra seconds of footage at the start and end of each clip
☐   All audio notifications turned off (phone on silent)
☐   No filters or watermarks unless approved by brand
☐   Background is clean and on-brand
☐   Text and product placement stay within platform safe zones
☐   Product name is pronounced correctly
☐   FTC disclosure is included where required
☐   All deliverables match specs in brief (format, resolution, length)
☐   Files uploaded to agreed delivery method before deadline
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